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CUSTOMER DISTRIBUTION

L ok
Postal Area (vlu.'renl Period Comparison
Ealing 71.1% 0.2% ‘
Hounslow 6.1% ‘0 3%
Hillingdon 45% 0.2% Co
Brent 33% Bo.1%
Barnet 1.7% 0.0% ’
Hammersmith 1.5% :0.0% :
and Fulham 3 '
Harrow 1.3% 0.2%
Richmond upon 1.2% 0.0%
Thames . oy
Westminster 1.1% 0.1% o
Kensington and 1.0% 0.0% .
Chelsea
Spelthorne 0.8% KU.Z%
Southwark 0.7% C.Oﬁi'h
Wandsworth 0.0%
Haringey Bo.1%
Merton 0.5% 0%
Lambeth 0.5%
Kinaston ubon 0.4% 01%

Average Visit Duration

< 1 Hour
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Overview

MAIM PERIOD COMPARED PERIOD CATEGORY
December 2024 December 2024 Al v
November 2024 November 2024
BRAND
October 2024 October 2024
Al L
September 2024 September 2024
Category Affinity % Comparison % Brand 5”"1“'{% Comparison %
-
Department Stares 21.12% 17.28% Argos 13.04% 11.14%
Supermarkets 10.80% 15.02% Marks & 10.47% 8.68%
Quick Service Restaurants 19.45% 14.75% Spencer
Discount Variety Stores 18.30% 15.59% Sainshury’s Lacal TA5% 6.52%
Small Format Supermarkets 14.85% 12.04% TH Maiee LA il
General Clothing 1261% 9.23% Tesco Express 5.65% kil
Restaurants 12.28% 9.88% Flying Tiger w3 437%
Copenhagen
Cafe 11.18% B.59% . )
Lidl 3.60% 2.99%
Hotels & Metels 951% B.36% )
Starbucks 260% 2897%
Health Clubs & Gyms 9.22% 7.34% )
Bank o 7165 Costeutter 347T% 2.74%
A o e McDanald's 342% 260%
Service & Fuel Stations T.38% 5.19% leeland 3975 231%
W Clothi B.BA% 5.53%
nmens Heing . Pret a Manger 3.09% 2.24%
' 3. o
Variety Stores Beat 5.04% WHSmith 2915 253%
Footwear 6.07% 4 56%
Caffe Nero 2.T8% 191%
Bakeries / Patisseries 5.83% 4.53%
Costa Coffee 272% 1.95%
Mewsagents & Greeting Cards 571% 4.590% )
c ) o aais 3365 Esso 2.62% 1.89%
onvenience Stores A% .36% Subway 262% 219%
Hardw: 4.20% 3 D6%
arcware : Premier Inn 2.46% 2208
Opticiz 4.20% 3.64%
pricans ’ KEC 227% 187%
Faermatics R Dok e Anaa: 7 a1e

Marketing

TOP & CATEGORIES

Quick Service Restaurants

B Brand Affinity @ Brand Affin

Marks & Spencer

TK Maxx

The White Company

John Lewis
H e 0.3%
arrad 0.2%
Selfridges .
SEinegEs W oy,
0.2%

ME&S Outlet
S Out '02w

Ha F
use of Fraser 0_'%
0.0%

Boves 1 pyg

Fermwick 0.5%
. 0.1%

0.05%

Dunnes Stores

Household

Ty Companson

Discount Variety Stores

Small Fermat Supermarkets

5.7%

I Chiswick High Road

I Southall Broadway

Ealing BID

I Westfield White City

General Clothing

Supermarkets

10.5%
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Overview Leasing Household "
all Broadway I Westfield White
COMPARED PERIOD INCOME DECILES
Visits Unigue Visitors
December 2024
5.83M 51% o

Movember 2024 November 2024
2nd Decile

October 2024 October 2024 Visits Under 1 Hour Visits Ower 1 Hour

September 2024 September 2024 921 % 7.9%

3rd Decile
4th Decile

Median
GEMDER AGE GROUP Gth Decile

Tth Decile

Under 20
&th Decile

Fermale

20-24
Sth Decile

Male

£50K £BDK £70K
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DAILY COMMUTE
EMPLOYMENT STATUS Driving a Car or Wan
Bus T
Employed Full Time

‘Walk

Train

Ijii"“- ¢ E

Passenger in a Car or Van

Other I
Taxi I

Inactive

Self-Employed
Unemployed

[=R}
mploved Part Time
Employed Part Time
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I Chiswick High Road Ealing BID
Overview Leasing Marketing . I
I Sauthall Broadway I Westfield White City
MAIN PERIOD COMPARED PERIOD TRADE AREA TIER CATEGORY
December 20 December 2024 . - .
Alcoholic drinks, Clothing & F— . Food & non-
Select all tobacen & footwear Communication Education aleoholic drinks Health
Movember 2024 November 2024
October 2024 October 2024
Household goods Housing, fuel & Miscellaneous Other expenditure Recreation & Restaurants & Transport
September 2024 September 2024 Tertiary & services power goods & services iterns culture hotels P
TRADE AREA INFORMATION A J = E\j @ Selected Trade Area % @ Catchrment Average %
Spend category Selection % Catchment % Selection £ Catchment %
- Aleoholic drinks, tobacco & narcotics -
# Housing, fuel & power 16.89% 16.35% £36.58 £39
@ Transport 13.88% 14.0%  £30.72 £34 Clathing & foatwear _
# Other expenditure items 13.82% 13.9% £30.65 £34 . o -
Communication
# Recreation & culture 12.61% 12.7% £27.88 £31
{1 Restaurants & hotels 9.23% 9.3% £20.50 £22 Education -
# Food & nen-alcoholic drinks 8.33% 8.3% £18.16 £20 .
#H Miscellaneous goods 8. services 7.54% 7.6% £16.63 £18
i Househald goods & services 5.74% 5.8%  £12.66 £14 Health -
i Clothing & footwear 3.67% 3.7% £6.10 £9 _
# Communication 3.20% 3.2% £7.01 £8 Hausshald goods & sarvices _
Wastminster 2.28% 2.2% £4.15 £5
Brant 2 289 209 £3.65 5 Miscellaneous goods & services _



December footfall VS. November 2024

Footfall using November 2023 as baseline zero
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